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Conceptualization, Commercialization, and
Commodification of Ethnicity and Race
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Elizabeth Hordge-Freeman, Ph.D
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Commercialization vs.
Commodification

Commodification: process by which things or
activities are transformed into commodities or
services based on their exchange-value for trade.

Commercialization: process of introducing a
new product or production

method into commerce—making it available on
the market.
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What are examples of the
commodification or
commercialization of race and
ethnicity?

(Provide your answer in the chat)
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Contemporary examples

"People think they're honoring us with these mascots and logos, but
they 're mocking us.” Michael Spears, member of Sioux South Dakota
tribe. wsa today, 2021)
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More than 20 Kansas school districts still use
Native American-themed mascots or imagery.

Hugo Phan / KMUW

More than 20 Kansas school districts still use Native American-themed mascots or imagery.
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The over commercialization
of Lunar New Year
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Commercialization of
Juneteenth

FREEDOM DAY
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GREAT SALE
-

I SI.AV[S 0

JANUARY 10, 1855

[ F4HERE Will Be Offered For Sale at Public Auction st the SLAVE MARKET, CHEAPSID
2 B LEXINGTON, All The ‘LA\ES of JOHN CARTER, Esquire, of LE\\I: COUNTY, 8Y
; On Account of His Removal to Indiana, 3 FreaState, The Slaves Listed Below Wers

/{ All Rained on the CARTER PL A\TAqu\ at QUICK S RUN, Lo County, Kenturk

r'-,'

A R R R RS AR R A R A R R R R R R R NN EAs s EREN.

3 Bucks Aged from 20 to 26, Strong, Ablebodied
1 Wench, Sallie, Aged 42, Excellent Cook

1 Wench, Lize, Aged 23 with 6 mo. old Picinnin;
One BUCk Aged 52, good Kennel Man

17 B‘JCk" Aged from twelve to twenty, Excellent

TERMS: Strictly CASH at Sale. €5 cwrier must reulise cos b, owi
Offers for the entire lot will he entertained previous to sale by addressi

FOHY CARIEER., ¥sq.

Po. Clarksburg Hewnis Counis, laentucky
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Origins of the Commodification of Race:
Transatlantic Slave Trade

TOBESOLD& LET @ .a Negroes for Saler

BY PUBLIC AUCTION, A * = - <. i 3 =
On MONDAY the 1Sth of MAY, 1829, < =0 & )(' Cmgoffu'?/u t Men and 10 LIKELY and V ALUABLE
FXDER THE TRRER A £ 1Vomen,'in good order and St far 7
5 i X ' immediate fervie, jufft imported I | A v ]jj S
- N ) : : 5 Y from 'the Windward Coaft o_[ Afri-
% - TO 5 ca, in the Ship Twe Brothers.— AT AUCTION.
i : 12 ' Conditions are one h;g Cafh or Produce, L’le;h;; . 20 00—
Ralf fayable the Srft & FJanisry ngu, giving Bo On THURSDAY the
5“ nﬂLLAHS x "‘;'fa .S"a';:) llf‘r‘tgmrul; dt30 o'Clock eath Day, in | In WE WILL "E':.' ‘-24"1 g
. . - . e 0 1 ne 5 ] of our Office, wis any kind of | wit or rescrve
FU_H ,N i JRU FS { “Mr. Bourduux':’;sud, at No, 48, ou theBey. i ol “;":1': u!(";;("l(i, e
= e May 19, 1784 JOHN MITCHELL. 10 S LIKELY NEGROES
— . s ::w wy '-;e;:n::dl;fnuz,; market; among them s man vho iv &

tor el 3 | Thirty Seafoned Negroes - s rele Hiows Boriaad; and o Eommtlestrarmass T i

.. %
o tacs T will To be Sold for Credit, at Private Sal-. BROOKE & HUBRARD,
ductiancers.

\ YT Na2 (v MONGST which is a Carpenter, mene of Wedneulay, July 34, 1523,
; { | I s 47\ “whomeare known to be difhonelt.
/ c __ #Alfo¢ 1o be fold for Cafh, a regular tred young

Fine Rice, Gram, Paddy, Books, Musling B ruas any ether trader in kents y otfice is adjoining Negroe Man-Cook, born in this Country, who
Necdles, Pins, Ribbon, &c. &c. o Apent can atmirs oo fomma ™ AV ey fer ferved feveral Years under an exceeding g
ar TOAY CELARRATED ENGLISH HORAK

e s French Cook abruad, and his Wife a middle aged = . — rre
e e s SR E AT W e e 0 SE D e
* For Terms " Ship Bange: Yland, on toefidny the 6th
of, May next, at APley-Ferry,s a choice
cargo of abour 250 fine “healeliy -

TO BE SOLD, . ‘& NEGROES,

A Likely negro Man, his Wifz and Child ; ths jé:vg',anived from. che

negro Man capablke of doing all forts of e e,

Plantation Work, and 8 good Miller : The already been taked, and e
Woman cxceedirg fic for a Faimer, being capable t“;g‘}cgﬁsg::ggeg; 5 ;;;c?ntftc&‘:df";;ﬂfgﬂ::;
of doing any Work, belonging to a Houle inn the || SMALL-POX, 5o boat haviag been on
Country, st reafomable Ratcs, jquire ‘of the Prin- s ‘&a‘;g;;_:;;"':mumg with
ter heieof, Aubin; Laurens, & Appleby.

N, B, Full onefHalf of the aboye Negroes
SMALL-POX in their own Country, bk

“re
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We live in an era of
“spectacle” production -
where audiences are
motivated by entertaining,
spectacular imagery.

Gotham, K. F. (2017). Touristic disaster: Spectacle and recovery in post-
Katrina New Orleans. Geoforum, 86, 127-135.

What are current examples of spectacle in the media?
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Entertainment Increasingly
Permeates Society and Culture

Pontiewozik, J. (2005). “The Year of Charitainment” December 19, 2005.
https://content.time.com/time/subscriber/article/0,33009,1142281,00.html
Retrieved 2/6/2023.

Do you believe that the media is
sensationalizing violence and brutality?
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https://content.time.com/time/subscriber/article/0,33009,1142281,00.html
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Corporate Commitments
to Equity

—— H%n m l'bi o

yelp Awesome

‘ Diversity Goal Examples N

‘ﬁ""\“ e = atar ' Expedia' n m

SSSSSS : https://blog.ongig.com/diversity-and-inclusion/diversity-goals/
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https://blog.ongig.com/diversity-and-inclusion/diversity-goals/
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Give The People What They Want

87 % of consumers would purchase a product from a company that “stood
up or advocated for” an issue they care about

70 % of consumers want brands to take a stand on social and political issues
Sprout Social 2022

YET

53 % of consumers believe brands that take a stand do so for PR and
marketing purposes

35 % believe that when a brand speaks out it's “jJumping on the
bandwagon”
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Commercialization of Breast cancer
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Pinkwashing is a form of cause marketing that uses a pink ribbon
logos.
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Interracial Cheerios Commercial (2013-06-05)

The Oklahoman Video Archive @
% 10.9K subscribers w lﬁ 724 g A> Share

83K views 5 years ago
Cheerios commercial Show more

Commercial #1: https://www.youtube.com/watch?v=9J) M2qa4xh0

=+ Save
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https://www.youtube.com/watch?v=9J_M2qa4xh0







Diversity i1s Good for Business,

What About Racial Justice?




Questions & answers




Please complete the survey!

https://usf.az1l.qualtrics.com/jfe/form/SV 4VDWIgFLJbkQkZw

OO


https://usf.az1.qualtrics.com/jfe/form/SV_4VDWIgFLJbkQkZw

Movimento Black Money (MBM)

0 conhecimento
quebra as barreiras
do preconceito.

“Our objective is to generate our own production chain, from supply to conscious and
intentional consumption of black products and services. The movement is a kind of
system hacking: an innovation center that seeks emancipation through digital tools.—
Movimento Black Money Leadership https://www.nesst.org/movimento-black-money
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https://www.nesst.org/movimento-black-money
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